Gecomm.
Experiential I\/Iarkeng PQrTner

Company
Profile

NEXT —




GCOMM COMPANY PROFILE

mmmmmmmmmmm

(GCOMM e
1996.0/.10

Established Date

scomm OVERVIEW 445&% / -‘205
02. 581. 6989

(2. 531. 0410

MEA | Mz MZEHZ 144 (B4, 35)

WWW.QCOMM.CO.Kr

aaaaaaaaaa




GCOMM COMPANY PROFILE

cCoMM HISTORY

Tolo| 28/ HBiE SH LIS HESE I 2 BT IRl 2 T

|9_|O ZOO:I | T o=

KIS Rt EL0IMESTHIH M=Z2 DPIE ERIES PIEH 29,
OlHet ZHEHEICZ HLHF(MI0IEIES fDHI%’E?ﬁEHIEWEE HSLICE

=0|
==

2ALICE.

Internal Issue

Jan.
K-2 |21 A2 HHEH A5
[1998= ~ 20124]

| 1998

1993 |

Mar.
FAIBIAFD 101> A4R)

T

Dec.
Coca-Cola Korea
Marketing Excellence 4=4+

<K AEHA

Dec.
2B I8 AT [0 MK

NSRS 1ME]

| 2006

2010 |

BN

Feb.
AI»A-DH}'\).ER:M_} EIE}O |E

ST =

2AHH [2016:~2022H]

Jun.
NI 2] ZIA I 228

Jul
INEERSERESE

Mar.
RIHIAIA 2K St

ST

QOTHeH MK

{ 2019

2016 |

Jul
YNE=PS =R ESE]

oos

Wiy, 2omn

1 Anmversary

\ Clbraling 20 year of G
l fom 99602015

Jul
T S FAZHHE [1996~547H]
Jan.
R 2] A7 HHEH [201245 ~ S37H]
Dec.
Galaxy Studio 4= B2 HAK (20162 ~S4H]

T B

(o

May.
HYBE INSIGHT =2+
A MA [2020E~2022H]

| 2020

, 2024 |

Mar.
RIHIAIA =K SE2H 2AH [20195~547H]

Mar.
FIHIAIA B St Qo1 oM A1A]

oTSTI

1
Jul
INEERS =]

N | 7]

S =

.

EXPERIENTIAL MARKETING PARTNER, GCOMM




.

GCOMY KEY CLIENTS % PARTNER

HetHIo ] USLICE

9—|C’C)

I:II__L

N%jFVHD:mW

L=

HHIE ER
|O|9
==

== EEME

HL— 7.

I_

EI:IEHI:;

%m =S M ISI=

LEHI PEIZELICE

SAMSUNG

Google

)¢

@

KOvOo

\& SHOIENZ

PN - .
OUTBACK

STEAKHOUSE

Cheil

EGEORGIA

wells
;\'_l—

BEAN POLE

BRITISH
COUNCIL

G=ORGE P JOHNSON
experience marketing

Ceetoly

SVICKERS

THE!
NOI
-FACEI

Q CJONE

&

Mercedes-Benz Korea

o
aﬁl‘d\as e

{ [ ) Mercedes-Benz
Trucks you can trust

Standard

Chartered

GCOMM COMPANY PROFILE

Delivery Hero

CJ FOODWORLD

(G marker

EXPERIEN

AL MARKE

NG PARTNER, GCOI

M




.

GCOMM BUSINESS CATEGORY

BTL

PROMOTION

SPORTS
MARKETING

GCOMM COMPANY PROFILE

Corporate Event / Public Event / Show Biz / Exhibition / Convention
ATRO| 0 [HIEC| SHAITIRI= SR 1011EC| Q| (HaH ASfot miHEAIR) T

KIZ2 0|5 S20IMEC| Q70 SSX0| D SIHOZ [HKE 4= U= [IUSH AN ELSHIEQTS
QG USLICE

Sales / Experience / Campaign / PR & Viral
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Gcomm Brand Experience Division
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Gecomm Brand Experience Division
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Can you share some insights into
the Coca-Cola® Creations K-Wave (¢
with the brand's overall innovatiol
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Gcomm Brand Experience Division
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Editorial Design
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